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METHODOLOGY AND AUDIENCE



Research methodology

The purpose of the research is to
examine the current situation
regarding reading as a social practice

The geography of the research is
Ukraine, with the exception of the
temporarily occupied territories
Sample:

= Children and teenagers (ages 6
to 17) — 1,000 interviews;

= Adults (16 and older) — 1,000
interviews

Data collection methods

= Children and teenagers : face-to-
face interviews.

The duration of the interview is up to
10 minutes;

= Adults (16 and older): CATI
(Computer Assisted Telephone
Interviewing). The duration of the
interview is up to 20 minutes




nfoSapiens

AUDIENCE DESCRIPTION QS

Educational level Region

O

18% 42%

Gender

8%

55%

® Incomplete secondary

H 16-19y.0. education m Kyiv
= Male m 20-29y.0. m Secondary education = North
30-39vy.0. Center
Female m 40-49 y.o. Secondary special education = West
m 50- .0. ® South
>0-59y.0 m Higher / incomplete higher

m 60 y.o. and more H East

education

[% of respondents] 4






Frequency of use of leisure activities [1/2]

InfoSapiens

H Daily Several times a week Several times a month
m Several times a year (or less) Hm Never m Hard to say / Reject to answer

Reading news in messengers (Telegram, Viber, WhatsApp) 10% |
Viewing social media feeds (Instagram, Facebook, TikTok) 14% I‘
Communicating in messengers with friends, relatives, acquaintances 17% 89 I‘
(in Telegram, Viber, WhatsApp) > ° o °
Watching movies, series; | watch videos on YouTube or other o . .
olatforms 44% 25% 13% 15%
Reading something interesting on the Internet (not on social
networks), browse Internet sites
Watching television programs (including on the Internet) 16% 9% I_‘
Listening to the radio or podcasts 12% 8% -7 46% ‘

Q. How often do you spend your leisure time this way? [% of respondents 16+] 6




InfoSapiens

=

Frequency of use of leisure activities [2/2]

H Daily Several times a week Several times a month
m Several times a year (or less) ® Never m Hard to say / Reject to answer

Reading books (including electronic and audiobooks) 18% 15%

Self-educating (courses, trainings, etc.) B8 9% 10% |

Playing games (including online) 8% 6% I|

Creative work (write poetry or prose,.draw, play or write music, take photos, 3% I |
embroider, etc.)

Volunteering 8% 34% _I

Meeting friends in cafes\restaurants I 8% 19% |

Going to the movies / concerts / exhibitions / theater 11% ‘

Q. How often do you spend your leisure time this way? [% of respondents 16+] 7




Frequency of reading books as a leisure activity, 2023-2020-2018

InfoSapiens

m Daily Several times a week Several times a month

m Several times a year (or less) H Never m Hard to say / Reject to answer

2023 19% 16%

2020 19% 19%

- b |

Q. ... How often do you spend your leisure time this way? You read books (including electronic and audio books) for pleasure or self-development [% of respondents 16-59] 8

2018




InfoSapiens

=

Reading different types of books, 2023-2020-2018

H Daily Several times a week Several times a month  m Several times ayear H Never

Audio books Kl &% | 5% 2023
e L I S, -2

Q. Please specify, over the past 12 months, how often did you read/listen to different types of books (in your free time)? [% of respondents 16-59] 9

Electronic books B2




Map. Which cities have the most bookstores*

10

* Texty.org. https://texty.org.ua/fragments/110370/knyharni/


https://texty.org.ua/fragments/110370/knyharni/

InfoSapiens

Categories of reasons for not buying books

There is no need, | have something to read without new books _ 26% |
There is no need, no one in the family reads books _ 12% 42%

No desire/no interest/no need in general [N 79 —

There is no money for books and other entertainment _ 18%
o Y)
Books are very expensive, I'd rather spend the money on... _ 11% 0

I'm afraid I'll waste money and won't like the book . 1% —
| read in electronic form 12%
All information is available on the Internet 8%
| listen to audiobooks 6%

There is no time/opportunity [N 79

There are no bookstores, there is nowhere to buy _ 7%
Health problems prevent reading/buying books - 3% 20%

There is no place to put it/it is inconvenient/l am not at home . 2%

| don't know how to choose a book . 1%

Q. Why don't you buy printed books for household needs? [% of respondents 16+ who do not buy books (N=628)] 11



InfoSapiens

=

The availability of bookstores in settlements

® There are no bookstores in our town/village There are bookstores in our city/village, but there are not enough of them
® There are enough bookstores in our city/village m | don't know if there are bookstores in our town/village
«= Difficult to answer

Village

A city with a population of up to
50,000

A city with a population of 51,000-

Q. Which of the following statements best describes the situation with bookstores in your settlement? [% of respondents 16+] 12

A city with a population of
101,000-500,000

A city with a population of over
500,000



RESEARCH OF CHILD
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InfoSapiens

=

Frequency of use of leisure activities [1/2]

m Daily Several times a week Several times a month
m Several times a year B Never ® Hard to say / Reject to answer

Meeting with friends 20% Il

Communicating in messengers with friends, relatives, acquaintances 21% 5%||
Spending time outdoors 19% 19% .l‘

Looking at social media feeds or post something there I

Playing games (including online) with friends 30% 10% II

Watching television programs 29% 9% Il

Watching movies, series; watching a video 41% 13% Il

Reading something interesting on the Internet (not on social

oo | EEEEN
networks)
Dedicating time to hobbies 39% 11% II

Q. How often do you spend your leisure time this way? [% of respondents] 14

21% 8%




InfoSapiens

=

Frequency of use of leisure activities [2/2]

m Daily = Several times a week = Several times a month m Several times a year B Never m Hard to say / Reject to answer

Doing sports 39% 12% ll

Reading books (including electronic and audiobooks) 36% 26% I
Creative work 25% 14% II

Listening to the radio or podcasts 10% 11% I

Attending clubs, music, art, sports school, etc ¥4 32% 13% ll
Self-educating (courses, trainings, etc.) B2 15% 11% =V 61% I

Reading magazines I 9% 10% I

Visiting malls I 12% 41% I

Going to the movies / concerts / exhibitions / theater | 26% I

Q. How often do you spend your leisure time this way? [% of respondents] 15




Frequency of reading books as a leisure activity, 2023-2020

m Daily Several times a week Several times a month
m Several times a year B Never m Hard to say / Reject to answer

2023 16% 36% 26% 5%

2020 13% 33% 23%

Q. How often do you spend your leisure time this way: You read books (including electronic and audio books) for pleasure or self-development [% of respondents]

InfoSapiens

=

16



Compulsion to read

o

2020

40%
® For pleasure Both for pleasure and | am forced
®m | am forced Hard to say\refusal

Q: When you read books, do you do it for pleasure, or are you forced (assigned at school, forced by your parents)? [% of respondents 6-17 who read books]

QOSapie?

17
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THANKYOU FOR YOUR
ATTENTION!
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